
 

The Challenge 
ChordBuddy holds the distinction of being one of the hottest 

products to appear on the hit television show Shark Tank, 

but as ChordBuddy inventor Travis Perry is fond of saying,  

“You better be on your marketing game, Shark Tank  

popularity fades fast!” 

ChordBuddy is an innovative device used to teach guitar that 

boasts a greater than 90% success rate, but when there are  

hundreds of thousands of people looking to learn to play 

guitar at any given time, the challenge is, how do you reach 

them with a limited budget? 

 

“I thought the concept of the campaign was 

brilliant and sales were way up during this  

period.”  ~ Travis Perry, ChordBuddy Inventor/CEO. 

Goals 

• Increase online sales directly through the ChordBuddy  

e-commerce website 

• Support offline retailers by increasing activity to the  

Find a Retailer page within the ChordBuddy website 

• Increase awareness of this innovative product 

Campaign 
We needed to target only those that have the best 

chance to convert into customers. We used Google 

Data to find the most popular geography, then we 

targeted the impatient, those looking for a faster 

and easier way to learn guitar. We identified that our 

ideal customer is looking to play songs, not be the next 

Jimi Hendrix. 

We developed YouTube and Google marketing  

campaigns that featured people of various ages who 

had never played guitar, and using ChordBuddy, 

taught them to play a song in 90 seconds. The  

campaign was a hit; those that wanted an easier and 

faster way to learn guitar were instantly engaged.   

Results 
• >133% increase in impressions to the  

Find a Retailer page on the ChordBuddy website 

• 296% Increase in YOY sales for the same time  

period during the previous year.  

• 3000+ Video views for campaign specific pre-roll 

videos within the first 10 days of the campaign  

• 40% increase in direct branded traffic  

133% 

296% 

Increase in impressions on the  

“Find a Retailer” page on the  

ChordBuddy website 

Increase in sales when compared to  

the previous period  

 

Guitar learning system uses an innovative video campaign to increase awareness and sales  

SHARK TANK ENTREPRENEUR HITS ALL THE  
RIGHT MARKETING CHORDS 

3000+ 
Number of video views within the first  

10 days of the campaign 

40% 
Increase in direct branded traffic within 

the first 30 days of the campaign 

Contact Single Throw Marketing: 888.920.9778 -  SingleThrow.com/GetMoreSales 


